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Dear Members of the Dallas Tourism Public Improvement District:

We have a lot for you in this edition of our Dallas Tourism Public 
Improvement District (DTPID) newsletter. You’ll find the latest news on the 
DTPID, including updates on the various sales, incentives and marketing 
programs by the DTPID that impact hotel activity throughout the District. 
This issue also notes how the DTPID Board voted to allocate DTPID 
funding in the upcoming year and the latest research from VisitDallas on 
the impact of tourism and the hospitality industry in Dallas.   

One takeaway we hope you’ll get from this newsletter is the growing 
importance the DTPID has played in attracting more meetings and more 
visitors to Dallas and our hotels throughout the District. It’s impressive. 
Since the DTPID was established in 2012, Dallas has seen a 16 percent 
increase in visitors to the city, a 22 percent increase in visitor spending, 
and an 18 percent increase in overnight stays in Dallas. We also now have 
the highest hotel occupancy levels in Dallas history. While not all those 
numbers can be attributed solely to the DTPID – without a doubt – it has 
played a significant role in making Dallas one of the top destinations for 
conventions, meetings, and transient guests.      

Thank you for your support and participation in the DTPID. It is 
appreciated and makes a difference.

Sincerely,

Fred Euler   
Chairman, Dallas Tourism Public Improvement District
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The Big Picture: Tourism Continues to Have a Major Impact on Dallas 
Tourism is big business in Dallas. Just how big was presented to the DTPID Board at its July meeting by 
VisitDallas researchers. Among their findings: 

· Since the DTPID was established in 2012, Dallas has seen a 16 percent increase in visitors coming to the
city – with more than 26 million people now visiting our city each year.

· Almost one half of the visitors coming to our city now stay overnight.
· Since the DTPID was established, visitor spending in Dallas has increased by 22 percent, with visitors now

spending more than $4.6 billion dollars in Dallas each year.
· Overnight stays in Dallas have also seen a significant increase. Since the DTPID was established, overnight

stays have increased 18 percent, with more than 13 million visitors staying overnight in the city.
· Among the other key findings:

· Tourism is now the 8th largest industry in Dallas in terms of jobs generated.
· Tourism generated $1 billion in taxes to the City of Dallas in 2016.

Below are several graphs that highlight the above information. 

Visitors to Dallas (millions) Overnight Stays (millions)Visitor Spending (billions)

· Occupancy in Dallas was at 70.3%.
· Average Daily Rate was at $120.53, increasing $1.33 over the previous year.

VisitDallas reported that, throughout the City of Dallas, since the DTPID was established in 2012:

· Hotel Occupancy has increased 16.36% on average.
· Average Daily Rate has increased $23.80 or 24.23% on average.
· RevPAR has increased $25.95 or 44.56% on average.

These results have led to a lodging revenue increase of 49% in the city over the past five years. 

Hotel Trends:  
Occupancy at 70.3% aND ADR Numbers Up IN DALLAS FOR CALENDAR YEAR THROUGH AUGUST

Dallas continues to experience increased growth in hotel demand. VisitDallas, the program 
administrator for the DTPID, reported the following for the calendar year though August:
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To date, DTPID incentives have helped to bring 
138 citywide meetings to Dallas, representing 
over 2.1 million room nights and $469 million in 
hotel lodging revenues. The current return on 
investment (ROI) on DTPID incentives is running 
at a 28 to 1 return, far above the targeted 10 
to 1 return anticipated when the DTPID was 
established five years ago. 

And more DTPID induced meetings are on the 
way. At the July Board meeting, the DTPID Board 
approved pursuing an additional 51 citywide 
meetings using DTPID incentives, representing 
over one million in potential hotel room nights 
and $235 million in hotel lodging revenues. 

 Marketing Update: Building the Brand of 
Dallas and Driving Leisure Visitors to Dallas 
Continues to be the Focus 
In addition to providing incentives to attract more 

meetings and convention to Dallas, the DTPID also 

funds marketing initiatives and campaigns designed 

to increase awareness and interest in Dallas as a 

leisure travel and meetings destination. The initiatives 

funded include:

 · New TV spots directed at the leisure market 

designed to build on the twin themes of “BIG” and 

Dallas being “More than you think.” These spots are 

running in fly-in direct markets, drive in markets, 

and in targeted Texas, Louisiana, Oklahoma and 

Missouri markets.  

 · A hotel campaign specifically devised to generate 

increased bookings in Dallas hotels between July and 

August. The campaign used a mix of digital ads, 

dedicated email blasts and newsletters in targeted 

markets.

More Meetings and Conventions Coming to 
Dallas Because of DTPID Incentives 

 · A new “Edge of Texas” event to be held in 

November in partnership with Texas Monthly 

magazine. This event, intended to become a signature 

event for the city in November, will feature innovative 

cuisine, live music, art, and cutting-edge speakers 

on subjects central to our state, from medicine and 

technology topics to arts and criminal justice.

A new virtual reality sales booth which drew 

significant acclaim at several recent trade shows. 

The booth features huge video screens on all walls, 

providing a 360 degree view that shows Dallas’ top 

attractions and assets that are of interest to meeting 

planners and visitors. Attendees who enter the booth 

experience an escorted virtual tour of what they can 

expect when they bring their event to Dallas. 

 

 

 

VisitDallas Virtual Reality Booth

New TV Spot: Do It All

MORE

http://www.DTPID.com
https://youtu.be/IBfKx86Ux2Y
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More Hotels Are Taking Advantage of DTPID Hotel 
Incentive Program
One of the unique features of the DTPID is a special fund that is 

set aside for individual hotels to access to entice more meetings 

to their properties. The Hotel Incentive Program offers 

individual hotels within the District the opportunity to apply for 

incentives of up to 10% of the value of a qualifying piece of new 

or retained group business. To date, such incentives have been 

approved for over 75 meetings being held at individual DTPID 

hotels. Over the last four years, the hotel incentive program 

provided $447,000 in payments to hotels to help cover the costs 

of securing this group business to Dallas. At the July Board 

meeting, an additional 53 meetings were approved for up to 

$294,000 in incentives. To date, 23 DTPID hotel properties have 

been approved for individual hotel incentive funding including:

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 · Aloft Dallas Downtown
 · Best Western Plus Dallas Hotel & Conference 

Center
 · Candlewood Suites Dallas Park Central
 · Crowne Plaza Dallas Market Center
 · Dallas Marriott City Center
 · Dallas Marriott Suites Medical/Market Center
 · DoubleTree by Hilton Dallas Campbell Centre
 · Fairmont Dallas
 · Hampton Inn Dallas North
 · Hilton Dallas Lincoln Centre
 · Hilton Dallas Park Cities
 · Hotel Crescent Court
 · Hotel ZaZa
 · Le Meridien Dallas by the Galleria
 · The Ritz-Carlton Dallas
 · Renaissance Hotel Dallas
 · Rosewood Mansion on Turtle Creek
 · The Adolphus Hotel
 · The Highland Dallas
 · The Westin Dallas Park Central
 · The Westin Galleria Dallas
 · W Dallas Victory
 · Warwick Melrose Hotel
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To qualify for the Individual Hotel Incentive Program, a hotel 
must be recruiting a piece of business that represents at least 
25% of the hotel’s room supply and account for $7,500 or more 
in hotel lodging revenue. DTPID hotels are each eligible for up 
to $50,000 per year in individual hotel incentive awards. For 
more information about the Individual Hotel Incentive Program, 
go to www.DTPID.com or call 214.571.1005.
 

Event Incentive Program Continues to Grow

Like the DTPID Hotel Incentive Program, the DTPID Event 
Incentive Program is designed to offer incentives to third party 
event organizers (arts, sports, other) to assist in bringing events 
to Dallas that have a substantial tourism and hotel business 
impact. This fund helps ensure that a diverse set of events to 
generate tourism will continue to be offered and expanded in 
Dallas. To date, 186 events have been awarded over $2.6 million 
in DTPID incentives under this program. These DTPID-funded 
events are estimated to produce an additional 376,000 room 
nights and over $60 million in hotel lodging revenues. At the 
July Board meeting, an additional 22 Dallas events were ap-
proved for up to $492,000 in DTPID funds. Examples of such 
funding include but are not limited to:  

 · ZimSculpt: This Dallas Arboretum exhibition held this sum-
mer generated 267,309 visitors to Dallas between April 15 and 
July 31, with this year’s attendance numbers up 12% over prior 
years. DTPID funding helped enable Dallas for the first time to 
host this world-renowned exhibition of modern Zimbabwean 
artists, with over $800,000 in sales by the attendees during 
the event. 

 · Maya: Hidden Worlds Revealed: Perot Museum of Nature 
and Science hosted this exhibition, where more than 150,000 
guests explored the social, natural, and spiritual realms of the 
Maya – past and present – known for their monumental archi-
tecture, distinctive art, and intricate knowledge of astronomy 
and time. This – and other – bilingual exhibitions broaden the 
reach and impact of the Perot Museum, with more than 20% 
of visitation from beyond the DFW area.

 · Mexico 1900-1950: The second highest attended exhibit at 
the Dallas Museum of Art in the last decade welcomed 125,894 
visitors from all 50 states and 71 countries over the 19-week 
run - 28% from outside the DFW MSA. 

For more information on the event incentive program and the 
application process, go to www.DTPID.com.

Images Courtesy of the Dallas Arboretum and Botanical  
Garden, Perot Museum of Nature and Science and the Dallas 
Museum of Art
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As Approved by the DTPID Board and Dallas City Council
 
As required by state law, the Dallas tourism public improvement district must develop and submit a yearly 
budget. The budget must be consistent with the ten year DTPID service plan and must receive approval by 
the Dallas City Council. The above DTPID budget for 2017/2018 fiscal year was passed by the Dallas City 
Council on September 23, 2017 and will serve as the operating guideline for the DTPID for the next fiscal 
year. 
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How the DTPID Spends Its Money 
 
Budget Summary                Annual Plan            Margin 
Incentives & Sales Efforts $6,385,534 42.5%
Marketing (Promotional & Advertising) $5,258,675 35%
Site Visits & Familiarization Tours $1,502,479 10%
Event Funding Application Pool $1,126,859 7.5%
Operations/Research/Administration $751,239 5%
Total Expenses $15,024,785 100%
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