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1 Liberty and 
Laughter 
2020

www.bushc
enter.org

4/16/2020 10/4/2020 Yes 4 George W. Bush 
Presidential 
Center

2943 SMU Boulevard Dallas 75205 Attendance 
Numbers

 102,331    9,210  $ 168  $ 1,547,280  $    100,000  $    35,000  $   480,646  $ 35,000  $            -    $            -    $      -   From March 5 to October 4, 2020, the George W. Bush Presidential Library and 
Museum will present a special exhibit, Liberty and Laughter. It will give a 
behind-the-scenes glimpse into the lighter side of life in the White House. 
Entertaining first family anecdotes, interactive multimedia, and amusing 
artifacts will unveil presidential pranks, inside jokes, and more, including how 
presidents have used humor to diffuse tensions and promote diplomacy. 

Funding from the Dallas Tourism Public Improvement District will be 
designated to our 2020 special exhibit, Liberty and Laughter, specifically to 
event marketing. We anticipate significant attendance from visitors from all 
over the nation and world. Your support will help us to further our marketing 
and advertising efforts, as well as increase promotion in regional and national 
publications. DTPID funding will include advertising on: which will increase 
attendance.

2 JMBLYA 2020 http://scor
emoreshow
s.com

5/1/2020 5/1/2020 Yes 2 Fair Park 3809 Grand Ave Dallas 75210 Attendance 
Numbers

   25,000    2,250  $ 168  $   378,000  $     37,800  $    35,000  $ 2,000,000  $ 35,000  $            -    $            -    $      -   JMBLYA is the premier millennial music festival brand in the southern United 
States, featuring a curated mix of renowned and emerging hip-hop and 
electronic artists including past performances from Travis Scott, Post Malone, J. 
Cole, Lil Wayne, Future, Chance The Rapper, DaBaby, Migos, Rae Sremmurd, 
Young Thug, Kehlani, A$AP Ferg, G-Eazy, RL Grime, Zeds Dead, Carnage and 
more. Founded in 2013, JMBLYA has evolved from a first-year show at the 
Palladium Ballroom into the largest festival in the DFW area, growing every 
single year. JMBLYA always strives to make the community and fans that 
support the festival a large part of the event, working with local companies, 
vendors, brands and non-profits to bring the most beneficial overall experience 
to everyone involved. The festival's past non-profit work has included exposing 
students to careers in the music, tech and entertainment industry; increasing 
college and FAFSA application completion in low income schools; providing 
leadership development, social justice and anti-bias training; educating and 
helping register thousands of students to vote and much more. 2020 will 
continue to improve the festival's previous work in the Dallas area, bringing 
fans from all over the DFW area, Texas and United States to Dallas for one of 
live music's most unique and remarkable festivals happening today.

If awarded the DTPID funding, JMBLYA's marketing team will create additional 
ticket sales, contests and engagement with existing fans of the festival as well 
as live music fans in general, simultaneously working to grow the festival 
brand and promote the experience of visiting the city of Dallas and attending a 
music festival here. In 2019, 4,000 people attended the festival from fifty-plus 
miles outside Dallas (but still within Texas) and 1,131 people attended the 
festival from outside Texas (5,131 people total from fifty-plus miles outside 
Dallas). With the DTPID funding, our marketing team will work to increase 
these numbers. To accomplish this, JMBLYA will also use the money to create 
additional partnerships, including working with new brands to host travel 
contest packages with paid hotel stays, travel buyouts for the contest winners 
to travel to Dallas, VIP tickets to the festival and additional exclusive prizes 
that will result in added travel to the city of Dallas and an increase in business 
for local companies.JMBLYA will focus marketing efforts on digital efforts with 
our target demographic being 13 to 35 years. We work with our advertising 
platform/partner to strategically target people searching for the event and 
artists in the targeted cities across Google as well as across social media, 
including marketing to our existing fans on Twitter (34,800), Instagram 
(60,300) and Facebook (25,400). We are part of Spotify’s beta advertising 
platform, targeting fans who listen to the artists on our lineup, marketing the 
festival. We will also work with national music-centric outlets like 
HotNewHipHop or The FADER to create contests with contest winners traveling 
in to the city. All of these marketing efforts will include advertising to existing 
fans as well as introducing new fans to the festival brand, including working to 
bring people outside the Dallas area to the fest

Rescheduled; Dates 
pending 

3 For a 
Dreamer of 
Houses 2020

www.dma.
org

5/2/2020 9/30/2020 Yes 5 The Dallas 
Museum of Art

1717 N. Harwood St. Dallas 75201 Attendance 
Numbers

   68,000    6,120  $ 168  $ 1,028,160  $    100,000  $    35,000  $   211,280  $ 35,000  $            -    $            -    $      -   This spring, the Dallas Museum of Art will present "For a Dreamer of Houses" 
inspired by philosopher Gaston Bachelard’s concept of the psychological, 
emotional significance of rooms and houses. The exhibition is also centered 
around Gaston Bachelard's influential 1958 book, The Poetics of Space, and the 
exhibit's organization corresponds to five chapters of the book that consider the 
psychological importance of homes.   "For a Dreamer of Houses" presents 
contemporary artworks that evoke personal spaces and considers the politics of 
places we identify with. The exhibition debuts major recent 
acquisitions—immersive installations by Alex Da Corte, Francisco Moreno, and 
Do Ho Suh, as well as large-scale works by Pipilotti Rist and Janine 
Antoni—along with a broad selection of works from the permanent collection. 

Support from DTPID will directly support advertising of "For a Dreamer of 
Houses." With the help from DTPID funding, the DMA will invest in $100,000 
digital promotion, including a mix of out-of-home, digital (search, 
programmatic display, social media, email, streaming video and radio), 
broadcast radio, streaming video, and print advertising to draw in visitors from 
across the state of Texas. The DMA will invest an additional $100,000 in 
printed promotion and a variety of DMA-owned media such as internal and 
exterior building signage and printed collateral for a total of $200,000 in 
marketing spend around the length of the exhibition.   100% of DTPID funds 
would support digital and print advertising in out-of-MSA markets to encourage 
regional tourism into Dallas Fort-Worth around this contemporary exhibition. 
This exhibition is also a main focal point of the DMA's annual fundraising gala, 
Art Ball which draws in visitors from across the nation. 

Dates Changed; New 
date is 11/7/20

4 Flamenco de 
Mayo 2020

www.Flame
ncoFever.or
g

5/11/2020 5/11/2020 Yes 5 Flamenco Fever 507 S willomet Dallas 75208 Attendance 
Numbers

     6,500       585  $ 168  $     98,280  $       9,828  $      9,828  $     31,000  $   4,400  $  2,800.00  $  2,628.00  $      -   Alcantara Arts and Entertainment is known in Texas for producing top quality 
flamenco. Since 1998 our business model includes bringing the best singers, 
guitarists and dancers to DFW for a weeklong series of shows. "Flamenco de 
Mayo" will occur the seven days before Cinco de Mayo. Our dance company, 
Ida y Vuelta, or 'round trip', will tour the metroplex playing in restaurants, 
schools and hotels. Our goal is to spread 'Flamenco Fever' by cultivating a 
sustainable flamenco community with more people practicing the art form 
locally. We are asking Dtipd to help fund the series, to advertise all the fun 
Hispanic events that happen around Cinco de Mayo, making Dallas the place to 
be for this festive holiday.   As the recipient of various civic funding awards 
from the City of Dallas and Office of Cultural Affairs, our reputation to produce 
is one of Alcantara Arts most prized assets. Our city has received local and 
national attention for the flamenco artists we have brought to Dallas. While 
flamenco is an exciting and dynamic form of dance and music, it is quite costly 
to produce. To retain its spontaneity and authenticity it must be performed 
with live music. Flamenco musicians are extremely rare, with only about 12 
singers in the entire United States. That is why when these artists visit Dallas, 
it makes headlines. Big name acts create buzz in the media and community. 
Flamenco artists in nearby towns also take note. As these artists are able to 
instruct in the various components of flamenco through workshops in dance, 
guitar, and cante. They also give the advanced students the critical opportunity 
to work with live music, which is a crucial skill within flamenco performance. 

Besides grass roots marketing these additional dollars will be invested on print 
and media campaigns. Our Digital and social media campaigns will go 
statewide through networks like Flamenco Texas and the american Federation 
of musicians. We use both postcards, posters and digital media to get the buzz 
going about our events. These graphics are created by a professional designer 
who gets people's attention with her colorful compositions. We use this to 
brand a sleek and effective campaign. We also will buy ADs in at least 3 print 
and online publications. Donna Miller consulting is a new paid member of our 
team. She will ensure that our press release goes out to hundreds of contacts, 
60 days, 30 days before and follow up to all the major media outlets including 
radio and TV. 

Rescheduled; Dates 
pending 

5 Summer of 
Sculpture 
2020

www.dallas
arboretum.
org

5/18/2020 8/31/2020 Yes 7 Dallas 
Arboretum

8617 Garland Road Dallas 75028 Attendance 
Numbers

 150,000  13,500  $ 168  $ 2,268,000  $    100,000  $    35,000  $   203,319  $ 35,000  $            -    $            -    $      -   The Dallas Arboretum is well familiar with the popular life-size structures by 
Seward Johnson that were outside of the Trammell Crow Building across from 
the Belo Mansion. We are now fortunate enough to bring a 30-piece collection 
of his work to Dallas and we call it “A Celebration of the Familiar.” These 
sculptures will be displayed throughout the garden as our summer exhibition 
between May 18 and August 31, 2020. Following a career as a painter, Johnson 
began sculpting. Now, more than 450 of his life-size cast bronze figures are 
part of museums around the world and in private collections, as well as in 
Times Square and Rockefeller Center in New York City, Les Halles in Paris and 
Via Condotti in Rome

Funds will help go towards the marketing costs of this exhibit, which include:  
Twelve, 1/4 page weekly ads in the DMN. One, Guide Wrap for Arts Month for 
DMN DMagazine online - April/June, May 1/2 page ad Texas Highways, event 
calendar listing Park Cities News - May, 1/3 ad WFAA 8 - April - June :30 and 
:15 PSA's KXAS 5 - May/June - Digital Ads Digital Billboards (8) May and June 
Rack Brochures and distribution of such, at Texas Travel Centers/Hotels/CVB's. 

6 The Next 
Generation 
Cup 2020

www.nxtge
nsoccercup.
com

5/29/2020 5/31/2020 Yes 3 University of 
Texas at Dallas

800 W. Campbell Rd. Richards
on
*Contra
cted 
hotel is 
in Dallas

75080 Hotel 
Booking 
Code

        400       400  $ 129  $     51,600  $       5,160  $      5,160  $   175,000  $   2,580  $            -    $  2,580.00  $      -   The Gambit Group, in association with Chamber Classic Soccer, will host its 3rd 
annual youth soccer tournament -- “Next Generation Cup” -- May 29th, 30th 
and 31st at The University of Texas at Dallas (UTD) in Richardson, Texas. The 
contracted hotel is the Westin Galleria in Dallas. This year 2 Next Generation 
Champions (U11 & U12) will have automatic entry to compete in one of 
Mexico's most prestigious youth soccer tournaments - Copa Chivas on July 20-
24th, 2020, in Guadalajara, Jalisco, Mexico. In only its second year The Next 
Generation Cup was ranked #36 in the country and #2 in Texas according to 
GotSoccer.com. It is with no doubt the country’s fastest growing competitive 
youth soccer tournament. This tournament is focused on the NEXT 
GENERATION of players by providing young athletes the opportunity to show 
off their skills, demonstrate their dedication, and celebrate with friends and 
family the joy of soccer. With the high demand of competitive quality and style 
of tournament, Next Generation Cup 2020 will introduce a Girls U11 Pilot 
Program featuring 16 of the most competitive girls’ teams around. This will be 
invitation only. The goal is to increase competitive play in tournament to 
launch an all-girls event in the second half of 2020.

There are a number of reasons to be strung on soccer’s growth potential in the 
U.S. Demographic trends, including the growth of the Latino population, the 
increasing competitiveness of U.S. Soccer in international play, and the 
growing popularity of Major League Soccer (MLS) all pointed to greater success 
for sport. But soccer’s growing fandom stateside is most closely related to the 
rise of youth soccer leagues and tournaments. Funds will be used to increase 
attendance though social media marketing and radio spends.  Funding from 
DTPID will also guarantee that teams from out of town have access to lodging 
and entertainment in the Dallas area. With contacts/teams from all over the 
world , as we grow, we are able to showcase a highly competitive tournament 
in the best city in Texas. These teams include but are not limited too; 
Salvador, Rayados, (Monterrey), Tigres (Monterrey), Chivas (Guadalajara,Mx), 
Morelia, and Leon. Youth soccer tournaments create life long fans for the sport 
and a great experiences. DTPID and The Next Generation Soccer Cup can 
cultivate the future of soccer and tourism through the passion of sports.

7 Dallas 
Festival of 
Ideas and 
Books 2020

dallasinstit
ute.org

6/1/2020 6/5/2020 No 1 Dallas Museum 
of Art

1717 N. Harwood 
Street

Dallas 75201 Attendance 
Numbers

     6,800       612  $ 168  $   102,816  $     10,282  $    10,281  $   125,000  $ 10,281  $            -    $            -    $      -   The Dallas Morning News, the Dallas Institute, the Dallas Museum of Art, the 
Dallas Public Library, and Friends of the Dallas Public Library  Since 2015, the 
Dallas Festival of Ideas has aimed at shaping the city of the future by igniting, 
uniting, and energizing the people of Dallas through the power of ideas. In 
2019, the Festival incorporated the Dallas Book Festival into its programming 
and spread the city-track programs over four days at various venues across the 
city. In 2020, the 6th annual city-wide event will expand again, occupying the 
full first week of June under the theme “The Thriving City,” with the following 
City Tracks: the Welcoming City, the Physical City, the Educated City, Science 
in the City, and the Literary City, each at a different venue around Dallas. As in 
past Festivals, there will be plenty of local talent alongside prominent speakers 
from across the U.S.

The Dallas Institute of Humanities and Culture is focusing marketing and 
advertising efforts to online, billboards and radio, as well as the creation and 
printing of programs and bookmarks for the event. These efforts are focused on 
amplifying the outreach to those in our current demographic of supporters, 
reaching new and younger constituents, residential and commuting locations.  
Online: Facebook – we have hired a 3rd party that will be running a 2-month 
targeted advertising campaign on Facebook. We will also push the event 
organically on our Facebook page (4,000+ followers), Instagram account 
(3,400+ followers) and e-mail blasts (10,000+ subscribers). 

8 2020 Miller 
Lite Music 
Festival at 
Fair 
Park/Alan 
Ross Texas 
Freedom 
Parade

www.dallas
pride.org

7/25/2020 7/26/2020 Yes 2 Fair Park 3809 Grand Ave Dallas 75210 Attendance 
Numbers

   70,000    6,300  $ 168  $ 1,058,400  $    100,000  $    35,000  $   550,000  $ 20,000  $ 10,000.00  $  5,000.00  $      -   The Miller Lite Music Festival at Fair Park features an out-door main stage for 
our headliners, an indoor community stage hosting local entertainment, 200+ 
indoor and outdoor vendors, and a variety of food and beverage options. 
Within the Miller Lite Music Festival at Fair Park is our Family Pride Zone. This 
area is designed for LGBTQ families with several bounce houses, face painting, 
entertainment for the kids, and the Pride Train ride. The Miller Lite Music 
Festival at Fair Park also features Teen Pride, which allows the LGBTQ youth a 
safe environment with live entertainment, climbing walls, mechanical bull, 
bounce houses, and vendors geared toward LGBTQ youth. The Alan Ross Texas 
Freedom Parade celebrated a historic 36th Anniversary in 2019 and was also 
our first year to have the parade televised on CW33 here in the Dallas/Fort 
Worth metroplex. Named in honor of the late Alan Ross, the long-time 
executive director of Dallas Pride, the parade is a mile-long event with 
50,000+ spectators, and 150+ parade entries, which include our sponsors, city 
council/city entities, community organizations and general parade entries. We 
have various local food and beverage options and three announcer stands 
along the parade route, which serves as commentary for the spectators.

Marketing at multiple Prides across the USA in print and in person, print 
material for use at other LGBTQ events across the USA such as Gay Ski Week 
in Aspen, Local advertising so people will bring their friends into town. Also, by 
partnering with Fair Park First and Spectra, they have a far reaching marketing 
base and have committed to help Dallas Pride in any way possible.  Part of the 
goal this year is to get the word out better to our own city, more LGBT 
families, more from the LGBT community who do not frequent the bars, and 
more of the LGBT allies from outside the community. That starts with a good 
local marketing strategy. The better the event, the more local people want to 
attend and in turn invite their friends from out of town.  Second, is working on 
those rural parts of the state and smaller cities that might not think to come to 
Dallas for Pride. Many LGBT in rural America may not be out in their small 
towns and therefore need a city to travel to to celebrate for a weekend.

Rescheduled; 7/25-
7/26/2020
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Event Incentive Application January 2020 to March 2020 

Account Name
9 US Youth 

Soccer South 
Presidents 
Cup 2020

www.ntxso
ccer.org

6/8/2020 6/14/2020 No 1 MoneyGram 
Soccer Park

2200 Walnut Hill Lane Dallas 75229 Attendance 
Numbers

   33,000    2,970  $ 168  $   498,960  $     49,896  $    35,000  $   185,000  $ 35,000  $            -    $            -    $      -   US Youth Soccer Regional President’s Cup events will determine regional 
qualifiers that will compete in the US Youth Soccer National President’s Cup. 
Regional winners in the 13U through 18U groups, both boys and girls, will vie 
for the national title. The US Youth Soccer President’s Cup is a separate series 
of events from the US Youth Soccer National Championship Series serving as 
an opportunity for teams seeking additional challenges to play against teams of 
similar abilities for a national title.  The cup provides a progressive, 
competitive experience to teams that might not otherwise get the opportunity 
to participate in a series of unique experiences highlighting competition, 
camaraderie and community from the state to regional to national levels of US 
Youth Soccer. US Youth Soccer divides it’s membership into four regions: East, 
Midwest, South and West. The Southern Region, previously known as Region 3, 
includes Alabama, Arkansas, Florida, Georgia, Louisiana, Mississippi, North and 
South Carolina, Oklahoma, Tennessee and Texas.  Specifically, the 2020 
Southern President’s Cup will be held at MoneyGram Soccer Park in Dallas, 
Texas on the dates of June 9-14, 2020. Based on history of the event, easy 
access for teams to travel to Dallas, quality of competition and strength of the 
host association – North Texas State Soccer Association – US Youth Soccer 
expects more than 140 teams to compete in the event with approximately 120 
of them coming from outside the state of Texas. 

North Texas Soccer will use a two-pronged approach, which will focus 
marketing efforts geared towards the benefits on and off the field. The field is 
one of the most important marketing assets that we will use in trying to lure 
teams to Dallas for the event. MoneyGram Soccer Park provides some of the 
best fields available in the region and the FC Dallas brand would further entice 
teams to want to travel from the other 11 states in our Region. We will be 
advertising this to all youth coaches at the National Soccer Coaches Convention 
and to all USYSA members in late January 2020 to attend the event in 
preparation for future championships. We will also have a presence, a USYSA 
table and staff member available, and social media campaigns at all USYSA 
events within the South Region in Alabama, Arkansas, Florida, Georgia, 
Louisiana, Mississippi, North Carolina, Oklahoma, South Carolina, Tennessee 
and Texas from January through May. In regards to off the field, the myriad of 
entertainment, Museums, dining and relaxation options available in the DFW 
Metroplex will be presented to players electronically as well as in-person.

10 Arts District 
Pride Block 
Party 2020

www.GLBT
Chamber.c
om

6/19/2020 6/19/2020 Yes 2 Dallas Arts 
Disctict

1717 N Harwood 
Street

Dallas 75201 Attendance 
Numbers

   36,500    3,285  $ 168  $   551,880  $     55,188  $    35,000  $   150,000  $ 25,000  $            -    $ 10,000.00  $      -   The Dallas Arts District, in collaboration with the Dallas Museum of Art Late 
Nights and Nasher Sculpture Center ‘til Midnight, and North Texas LGBT 
Chamber of Commerce present the third annual Dallas Arts District Pride Block 
Party on Friday, June 19, 2020. In celebration of National LGBTQ Pride Month, 
join us in the heart of the Dallas Arts District from 6 p.m. to midnight for pride-
themed tours, performances, story time, movies, local artists, food trucks, 
makers and artisans, drag shows, runways, outdoor activities, and more! Don’t 
miss this lively intersection of arts, culture, and LGBTQ community pride! The 
location of the event is at Harwood and Flora Streets from Ross Avenue to 
Woodall Rodgers frontage road and from Harwood to Olive Streets. More than 
fifteen LGBTQ organizations have joined the Dallas Arts District, Dallas Museum 
of Art, and the Nasher Sculpture Center to plan an exciting evening filled with 
local talent, family-friendly events, an LGBTQ resource table, on-site blog, 
community mural, and much more. Below is a link to the 2019 detailed 
programming, 
https://docs.google.com/document/d/1IxKIhZiYISMKtiSpfBCZ4JRrn894xcYfz29
Zy2VzMXo/edit?ts=5cb60dcf . The planning committee has already researched 
regional marketing. The following advertisements are confirmed: a half-page 
ad in The Dallas Voice and a full-page ad in the June issue of Arts and Culture 
Texas. This collaborative event is branded with a common logo. 

The event team consists of 15-20 LGBTQ organizations who are dedicated to 
cross-marketing this event. These funds will be used specifically for marketing 
the event both regionally and locally. The landing page and Facebook event will 
go live three months before the event: 
http://www.dallasartsdistrict.org/prideblock-party/ 
https://www.facebook.com/events/TBD/   Plans to boost posts on social media, 
send e-mail blasts, include inserts in playbills at arts events, distribute rack 
cards at conferences, distribute rack cards to Downtown hotels, purchase 
advertisements in local and regional markets, among other strategies.  Dallas 
Tourism Public Improvement District funds will also be used to document the 
event through photography and videography to drive social media posts and 
increase impressions specifically targeting Houston, Austin and San Antonio in 
addition to the DFW area. 

11 Dallas 
Startup Week 
2020

www.dallas
startupwee
k.com

8/30/2020 9/4/2020 Yes 3 Gilley's Dallas 1135 S Lamar St DALLAS 75215 Attendance 
Numbers

   12,000    1,080  $ 168  $   181,440  $     18,144  $    18,144  $   250,000  $ 10,144  $            -    $            -    $8000
speaking 
fees 

Each year The DEC Network hosts Dallas Startup Week, a 6-day event that 
brings together over 10,000 change-makers and innovators for 100 
educational, inspirational, and community-driven events across 16 tracks and 
multiple summits focused on women and minority entrepreneurs. The event 
will be April 26-May 1, 2020 this year.  The collisions at Dallas Startup Week 
will unleash the collective power of DFW’s dynamic corporate landscape and 
burgeoning startup ecosystem, positioning DFW as the preeminent hub for 
driving innovation through economic development and job creation. The 2020 
Dallas Startup Week will start on Sunday with Disrupt Dallas, followed by 
special events each night such as the Launch Party, a Premiere Keynote event 
with a speaker at the same caliber as last year’s speaker, Mark Cuban, Women 
of Innovation, The State of Entrepreneurship, Digital Fight Club, and the 
Corporate Startup Innovation Summit. Throughout the day time each day, 
there will be track sessions taking place centered around topics from 
Healthcare to Fashion

This year we want to market to cities reaching outside of the DFW Metroplex 
such as Waco, Austin, or Houston. We think there is plenty of opportunity to 
bring in attendees from these areas, especially Waco considering they do not 
have a similar week-long event like Dallas Startup Week in Waco and it is the 
closest of all of the cities listed.   We have hired a PR firm to help with this 
outreach, so some of the funds would be allocated there to target specific 
outreach in these cities.   These funds would also go towards speakers that 
would bring in a larger crowd such as Kendra Scott. Kendra Scott does not 
speak often in our area, so we predict that this will bring in a crowd of people 
from outside our direct metroplex. Also, with Kendra Scott being from Austin, 
we predict that this brings in more of an Austin crowd specifically. 

12 Taco Libre 
Dallas 2020

smokedbbq
fest.com

11/7/2020 11/7/2020 Yes 2 Dallas Farmer's 
Market

920 S Harwood St Dallas 75201 Attendance 
Numbers

     5,000       450  $ 168  $     75,600  $       7,560  $      7,560  $   136,000  $   5,560  $  1,000.00  $  1,000.00  $      -   Taco Libre Dallas is not your average food festival! Now celebrating its 6th 
year, Taco Libre Dallas is a fun foodie fest featuring 28 of the region’s BEST 
taquerias served with a side of Music and Lucha Libre Wrestling. Tacos range 
from traditional to contemporary, with each taqueria offering a $2 taco.   Taco 
Libre takes place from 3 to 10 p.m. on Saturday, April 25 under The Shed at 
Dallas Farmer’s Market, rain or shine. Dallas Farmer’s Market is located at 920 
S. Harwood St., Dallas, Texas 75201.

Most of the $5,560 marketing funds will go towards social media campaigns 
whose targeting will include OKC, Shreveport, Waco, Abilene, Tyler, Wichita 
Falls, Sherman & surrounding areas.  $1,000 in staffing will go towards a 
publicist who be servicing press in OKC, Shreveport, Waco, Abilene, Tyler, 
Wichita Falls & surrounding areas.  $1,000 in event production funds will go to 
increase our music & wrestling budgets as we think they will help increase our 
draw in all markets.

Rescheduled; 
11/7/2020

Total Sum  $ 295,973 

Explanation 
1 Texas 

International 
Hair and 
Beauty Show 
2020

www.texas
hairshows.c
om

6/27/2020 6/29/2020 No 1 Hampton Inn 
and Suites - 
Mesquite 
Convention 
Cente

1700 Rodeo Dr. Mesquit
e

75149      1,500       900  $ 168  $   151,200  $     15,120  $    15,120  $   100,000  $ 10,000  $            -    $  5,120.00  $      -   The NEW (TIHBS) Texas International Hair and Beauty Show is the largest 
multicultural hair and beauty care (HBC) exposition in the South Central region 
of the United States. Featuring cutting-edge educators, motivational speakers, 
and fashion icons, the TIHBS offers the largest direct sales opportunity for the 
HBC industry in Texas, Louisiana, Arkansas, and Oklahoma. Embarking into its 
20th year, a proven winner, with a history of phenomenal attendance the 
TIHBS offers sponsors, exhibitors, and educators a prime venue to market their 
products to thousands of conscious industry-specific consumers in one 
centralized location. The Texas International Hair and Beauty Show will always 
provide top of the line education for stylists, barbers, and others all under one 
roof.

DTPID funds shall be used two fold. DTPID funds shall be used for specific 
target marketing including but not limited to social media marketing, email 
marketing and radio advertisements in Texas and surrounding markets. Funds 
shall also be used pay for venue fees.

Event is not in Dallas 
and is a 
Convention/Trade 
Show; Does not 
qualifiy for DTPID 
Funding

2 Asian 
Heritage 
Center 2020 
Festival

www.Gdaac
c.com

5/9/2020 5/9/2020 Yes 6 Bill J Priest 
Hoblitzelle 
Auditorium

1042 Corinth Street 
Suite 1080

Dallas 75215 Attendance 
Numbers

        500         45  $ 168  $       7,560  $          756  $         756  $     15,000  $      756  $            -    $            -    $      -   Asian Heritage Festival is open to the public to experience the richness of Asian 
heritage present in Dallas. It provides the opportunity for attendees to invite 
friends and family from out of town to share the best Asian performances and 
cuisine. Artists from diverse backgrounds showcase their heritage through 
stage performances. We invite local concession stands to sell Asian inspired 
cuisines. Local and state elected officials are invited to speak and address the 
crowd. It will be an indoor event held on May 9th from 6:00 - 8:00 pm.

The funds will be used to support social media and publishings to reach out to 
audiences across Dallas county to attract their attendance to the downtown 
Dallas area. Additional staff may be temporarily hired for this event to connect 
organizations that would take part in this program and thereby attracting their 
clientele to attend. Production of this event showcases diversity, Asian 
commerce, and community presence. It will attract investment in business and 
cultural activities in downtown Dallas.

Canceled due to 
COVID-19 

3 Art Dallas 
2020

https://artd
allasconte
mporary.co
m/

4/16/2020 4/19/2020 No 1 Dallas Market 
Center / Market 
Hall

2200 Stemmons 
Freeway
Dallas, TX 75207

Dallas 75207 Attendance 
Numbers

     7,000       630  $ 168  $   105,840  $     10,584  $    10,584  $   350,000  $ 10,584  $            -    $            -    $      -   Art Dallas is a contemporary art fair that brings together the most innovative 
and boundary-pushing galleries from around the world alongside a curated 
program of talks, special exhibitions, and events. Running as a key event 
during Dallas Art Month and running concurrent with the Dallas Art Fair, Art 
Dallas aims to create a more intimate experience where art buyers and fair 
attendees can be immersed in a highly curated group of galleries, explore new 
market concepts and trends, see innovative concepts and installations, and 
engage with fellow arts professionals.

Art Dallas and RMG will use the DTPID funds to increase the marketing spend 
on paid media advertising. The funds will be used to advertise to both the drive 
and reach markets with the intent of bringing more art-interested, affluent 
people into the Dallas metroplex to attend the fair.

Event is 
Convention/Trade 
Show; Missed 
Application Deadline; 
Does not qualifiy for 
DTPID Funding; 

4 Dallas Arts 
Month 2020

www.dallas
artsmonth.
com

4/1/2020 4/30/2020 Yes 2 Dallas Arts 
Marketing 
Network

3630 Harry Hines 
Blvd.

Dallas 75219 Attendance 
Numbers

   16,500    1,485  $ 168  $   249,480  $     24,948  $    24,948  $   145,000  $ 17,000  $  5,000.00  $  2,948.00  $      -   Dallas Arts Month is a city-wide celebration of Dallas arts and culture held in 
the month of April. Arts Month is designed to build awareness and appreciation 
for the work of Dallas artists and organizations and foster creative learning and 
activity throughout the city. Residents and visitors are encouraged to 
participate in events and programming offered by art and cultural institutions 
from all disciplines. It is a joint effort and partnership between more than one 
hundred arts organizations, City of Dallas Office of Cultural Affairs, Mayor’s 
office, Dallas Arts District, Dallas Area Cultural Advocacy Coalition, Texas Arts 
Marketing Network, and media partners: KERA/Art & Seek, Theater Jones, and 
The Dallas Morning News. Dallas Arts Month will include hundreds of events 
across the City with a number of significant and notable events exclusively 
presented during Arts Month including The Mayor’s Creative Conversation, 
Dallas Arts Fair, Soluna, Dallas Arts Advocacy Day, Dallas Arts District Block 
Party, Dallas Jazz Appreciation Month Jazz Open House, The Nasher Prize, USA 
Film Festival, Deep Ellum Arts Festival, Dallas Book Festival to name a few. 
Also planned for this year, building mapping o highlight and promote events 
throughout the month. This year will include a new partnership with The Dallas 
Restaurant Association to connect the culinary arts to performing and visual 
arts with a special initiative presenting chefs in unique cultural venues. Many 
Dallas Arts Month events are free and designed to attract visitors from the 
region and beyond.
These events and performances help promote the great art and culture Dallas 
has to offer and contribute to the vitality of the entire community. New to 2020 
Dallas Arts Month is a proposed Museum Month initiative coordinated by Dallas 
Power, a local public relations company. Museum Month will highlight the 
various museums throughout the city and encourage attendance during Dallas 
Arts Month with an emphasis on promotional and programming offerings  This 

The DTPID funds will be used primarily for general marketing expenses for 
Dallas Arts Month with an emphasis on a heavy digital and social media 
advertising investment in drive markets. Where possible, local newspaper 
insertions in drive markets will also be planned to encourage multi-day stays 
during the month. Additional marketing costs to be included are any printed 
materials, graphic design costs, social media ads, banners, short videos for 
digital, website updating and maintenance and program inserts. A small 
amount of the funds will be used to defray a portion of event production costs 
and event staffing costs for several free, public events and assistance with 
Museum Month and the kick-off festival. A comprehensive marketing plan is 
being developed and will harness the collective promotional capacity of more 
than 100 arts organizations ensuring that messaging is unified and consistent 
across the breadth of marketing schemes employed to promote cultural 
programs throughout the month of April. By leveraging advertising and 
promotional campaigns ahead of and during Dallas Arts Month, it will be 
possible to reach many more individuals and households, than could be 
contacted directly with the limited advertising and promotional budget of Dallas 
Arts Month alone. 

Canceled due to 
COVID-19; Declined; 
Marketing Fund 
Sponshorship 
Approved 

Total  $   51,408 

Canceled/Declined Events 

NTX Soccer

Redwood 
Media Group

Texas Arts 
Marketing 
Network

Sonar Events, 
LLC

Texas 
International 
Hair and 
Beauty Show

North Texas 
GLBT Chamber 
of Commerce

The Dallas 
Entrepreneur 
Center

Greater Dallas 
Asian 
American 
Chamber of 
Commerce
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